Attachment 1: MKTG 4390 Assessment Spring 2013
Instructor:  Newbold 
Number of Students: 68; AVG of scores across 3 sections
Summary of Scores on 20 Key Marketing Concepts

(%’s gleaned from both multiple choice and essay questions on tests)

	%
	Number
	Concept

	
	
	Overview

	40
	1
	Definition of marketing

	
	
	Strategic Planning

	96
	2
	Difference between strategy and tactics

	27
	3
	Bases of segmentation

	46
	4
	Criteria for targeting

	87
	5
	Positioning/perceptual mapping

	
	
	Analytic Tools

	92
	6
	Understand the use of various analytic tools: SWOT, BCG, etc

	
	
	Consumer Behavior

	90
	7
	Understand the role of involvement in the Consumer Decision-making Process

	95
	8
	Understand the consumer decision-making process overview

	
	
	Globalization

	76
	9
	Understand the basic differences between domestic marketing strategy and global marketing strategy

	
	
	Segmentation, Targeting and Positioning

	80
	10
	Understand the steps in the STP process 

	
	
	Marketing Information Systems/Market Research

	91
	11
	Understand the value of Market Research

	100
	12
	Understand the differences between primary and secondary research

	
	
	Products and Brands, Product Strategy, Services

	94
	13
	Understands mix width and mix depth

	98
	14
	Understand the types of consumer products: convenience, shopping, specialty

	81
	15
	Key differentiators of products and services/ characteristics of services (4 I's)

	
	
	Pricing

	91
	16
	Understand basic pricing strategies: penetration, status quo, skimming

	
	
	Distribution

	84
	17
	Understand different distribution architectures (direct, 1-tier, 2-tier)

	90
	18
	Understand basic distribution strategies:  intensive selective exclusive

	
	
	Promotion

	98
	19
	Knows difference between push and pull strategies

	70
	20
	Understand the AIDA model


