Performance on Key Marketing Concepts

In accordance with the last Closing the Loop update, the list of core concepts to be reported on was refined and reduced to 15 concepts.  For each of these core concepts, a uniform set of 3 multiple choice questions per concept was distributed to all faculty teaching the Marketing Principles Course. Data reported was collected from Dr. Newbold’s 2 Sections and Mr. Payne’s 2 Sections during the Fall semester, 2012.  Total students were 218.
The “Summary of Scores on 15 Key Marketing Concepts” reports the average percent of students from the four class sections that correctly answered questions related to each concept. The questions were embedded in four separate exams given throughout the semester.  
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Summary of Scores on 15 Key Marketing Concepts

	%
	Number
	Concept

	
	
	Overview

	84
	1
	Understand the marketing mix (4 P’s)

	
	
	Strategic Planning

	73
	2
	Understand segmentation and targeting


	
	
	Ethics

	69
	3
	Understand the framework for ethical decision-making

	
	
	Consumer Behavior

	89
	4
	Understand the consumer decision-making process overview

	
	
	Globalization

	76
	5
	Understand the basic differences between domestic marketing strategy and global marketing strategy

	
	
	Segmentation, Targeting and Positioning

	80
	6
	Understand the steps in the STP process 

	
	
	Marketing Information Systems/Market Research

	89
	7
	Understand the differences between primary and secondary research

	
	
	Products and Brands, Product Strategy, Services

	96
	8
	Understand the types of consumer products: convenience, shopping, specialty

	86
	9
	Key differentiators of products and services/ characteristics of services (4 I's)

	
	
	Pricing

	83
	10
	Understand price elasticity of demand

	89
	11
	Understand basic pricing strategies: penetration, status quo, skimming

	
	
	Distribution

	79
	12
	Understand basic distribution strategies:  intensive selective exclusive

	
	
	Promotion

	86
	13
	Understand why IMC is important/ 4 elements of IMC

	88
	14
	Understand the communication process

	85
	15
	Understand the AIDA model


