MKTG 4390 Spring 2013
Methods for Improvement 
Objectives
1) Understanding of basic marketing concepts
2) Demonstrate knowledge of the impact of strategic marketing decisions

3) Devise a Strategic Marketing Plan

Priorities for Improvement/ Methods for Improving Student Learning Outcomes

	Methods for Improvement
	Objective  #1: 
Understanding Basic Concepts
	Objective #2:

Demonstrate Knowledge

	Method 
	Modify approach to presenting and assessing on basic marketing concepts: 

Instead of being presented as a single module, it will be presented as three modules:

1) Targeting

2) Marketing Mix

3) Emphasis and Allocation

Further, instead of a single exam, the exam will be broken up into three shorter exams..
	Increase the emphasis on understanding linkage of strategy to the business model.

Increase the emphasis on application of the analytical tools to create “downstream” pieces of analysis.
Replace reading of the single best-selling book by an examination of current articles that highlight a broader range of recent trends in marketing strategic thinking:

· Globalization

· Internet 2.0

· Services

· Emphasis on Customer Value



