Harriet H. Griggs

Pool Faculty

Family and Consumer Sciences
Humanities and Social Sciences

Degrees Earned

Ph.D. in Educational Curriculum and Instruction, Texas A&M University, 1985
M.S. in Clothing, Textiles, and Merchandising, Oklahoma State University, 1973
B.S. in Home Economics, Baylor University, 1970

Professional Licensureand Certification
Provisional Secondary Vocational Homemaking Texas Teacher Certificate (Lifetime)

Peer Review Publications
Articles

Griggs, H., Attributes of Leadership in Apparel Retailing, TAFCS Research Journal, a Publication
of the Texas Association of Family and Consumer Sciences, Vol.1, Issuel: 6-7. 1996.

Griggs, H. and Stewart, B., An Innovative Method for Improving Program Planning, Education,
Vol. 116, Issue 2: 189-191, 1995.

Griggs, H. and Stewart B., Using Focus Groups to Improve Home Economics Curriculum, The
Texas Home Economist Research Issue, Vol. 60, Issue 1, 17-18, 1994.

Griggs, H. The Home Economist’s Role As Perceived by Trainers and Employers, The Texas
Home Economist Research Issue, VVol.58, Issue 1, 16, 1994.

Griggs, H., and Stewart, B., Enhancing Performance Through Program Consolidation, The Texas
Home Economist Research Issue, Vol. 58, Issue 3, 28-29, 1992.

Proceedings

Griggs, H., 1995, Leadership in Retailing: Implications for Marketing Education, pp.148-168,
Proceedings of the National Marketing Education Research Conference: Significance of
Marketing Practices for Workforce Preparation.

Griggs, H., 1994, Using Focus Groups to Develop More Realistic Training, pp. 53-52,
Proceedings of the Second Annual National Research Conference on Human Resource
Development, Creatively Exploring the Future.

Griggs, H., and Stewart, B., 1993, Determining Specific Outcomes for a Curriculum, pp. 90-104,
Proceedings of the Marketing Education National Research Conference.

Stewart, B., and Griggs, H., 1993, Organizational Chart Inversion Facilitates Use of Personnel’s
Multiple Talents, pp. 215-218, Proceedings of the National Research Conference on Human
Resource Development, Quest For Quality.

Griggs, H., and Stewart, B., 1991, Synergistic Advantages of Program Consolidation, p.101,
International Textile and Apparel Association Proceedings, National Meeting.

Stewart, B., and Griggs, H., 1989, A Model For Refining Merchandising Curriculum, p. 49,
Association of College Professors of Textiles and Clothing Proceedings, National Meeting.



Professional Experience

2002 — Present, Pool Faculty, Sam Houston State University

1990 -1998, Assistant Professor, University of Houston

1985 — 1990 Lecturer, University of Houston

1975 — 1980 Instructor, Sam Houston State University

1970 — 1972 Graduate Teaching Assistant, Oklahoma State University

Business Experience

1991 - 1994 Consultant for JHAS, Inc., a textile design business; as industry
liason and trend expert

January 1975 to August 1975 Department Manager and Sales Associate for the
Singer Company

1972 — 1974 Laboratory Manager with Marketing responsibilities for Food Tech
Corporation

Honorsand Awards

Lights for Families Award, Texas Association of Family and Consumer Sciences,
2002

Woman of Excellence, Federation of Houston Professional Women, 2000

Outstanding College Faculty Award for Service, University of Houston, College
Of Technology, 1998

Marketing Research Award, Society for Consumer Affairs Professionals, 1989

Other Competencies

Professional Affiliations

American Association of Family and Consumer Sciences

Texas Association of Family and Consumer Sciences

Houston Association of Family and Consumer Sciences

Houston Federation of Professional Women

Fashion Group International

Alpha Tau, Alumni Chapter of Phi Upsilon Omicron, Family and
Consumer Sciences Honor Society
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